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MIPJUNIOR UNVEILS 2026 PROGRAMME EXPLORING
THE EVOLVING BUSINESS OF KIDS, TWEENS & FAMILY
ENTERTAINMENT FROM LEGACY MEDIA TO DIGITAL-
FIRST BRANDS
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Animaj's Gregory Dray, Evan Shapiro, Ampere Analysis and Glance headline a programme exploring
the audiences, business models and next generation companies redefining entertainment for young
audiences

Paris, France, July 2, 2026 — MIPJUNIOR (10-11 October), the international market and conference
for kids and family entertainment, today unveiled its 2026 programme, bringing together leading
creators, analysts, entrepreneurs and decision-makers shaping the future of kids and family
entertainment.

Reflecting where growth and innovation are happening across the industry, this year's programme
expands beyond preschool and children's content to embrace the full youth entertainment landscape,
from preschool and kids through to tweens and teens, while introducing a more practical, business-
focused conference programme.

As audiences discover, consume and engage with content in entirely new ways, the MIPJUNIOR 2026
programme will equip delegates with practical insights into how companies are already adapting to
changing audiences, platforms and business models through real-world examples, market intelligence
and actionable strategies.

Lucy Smith, Director of MIPCOM CANNES and MIPJUNIOR, said:

"The next generation of audiences are redefining how content is discovered, consumed and valued.
Kids and family entertainment has become one of the most dynamic and innovative sectors of the
media business, where new platforms, digital-first brands and evolving business models are constantly
reshaping how successful IP is created, distributed and monetised.

As the industry evolves, MIPJUNIOR is evolving with it. This year's programme broadens our editorial
focus to better reflect where innovation is happening, across entertainment for young audiences, and
places an even greater emphasis on practical business insights. Our ambition is to help the industry not
only understand what's changing but learn from the companies already driving that transformation.
Increasingly, the trends emerging in children's entertainment are influencing the wider entertainment
industry, making MIPJUNIOR an essential forum for understanding where the future of content is
headed.”

Reflecting MIPJUNIOR's broader editorial scope and more practical business focus, programme
highlights include:

MIP Headliner: Gregory Dray, Co-Founder, Animaj and Chairman of LUMEE - Embracing a New
World: Reinventing Legacy IP for the Digital Generations

One of the industry's leading next-generation media entrepreneurs, Gregory Dray will explore how next-
generation studios are reinventing legacy IP for digital-native audiences, redefining audience
engagement and building global entertainment franchises.

Gregory Dray, Co-Founder, Animaj, and Chairman of LUMEE added:

"Understanding young audiences today is essential to building the global entertainment brands of
tomorrow. As our industry reinvents how IP is created, produced, distributed and eventually monetised,
MIPJUNIOR is the pre-eminent forum for bringing together the global kids and family entertainment
community to share ideas and explore the trends and business models that are not only reshaping our
sector, but increasingly shaping the future of the wider media and entertainment industry."”

The Kids Content Business in the Affinity Economy

Renowned media strategist Evan Shapiro will present exclusive new data and insights into how families
and children consume content, examining the commercial models emerging in an increasingly
fragmented media landscape and what they mean for the future of kids and family entertainment.

Kids Content Trends Watch: A Year-End Market Snapshot

Ampere Analysis Senior Research Manager Cyrine Amor will provide an essential overview of the
global kids' content landscape, examining production and commissioning trends, broadcaster and
streamer strategies, shifts in AVoD, and social media, and what the latest data reveals about the world's
leading kids' YouTube channels and content owners.

Next-Gen Viewing: Trends Shaping Children's Content

Glance Senior Research Analyst Romy Nicolas will explore how viewing habits evolve from preschool
through kids, tweens and teens and how young audiences are engaging with stories across multiple
platforms, examining what changing audience behaviours mean for content strategy, commissioning
and distribution, while highlighting the trends and strategies driving the next generation of global
children's hits.

Additional programme announcements will highlight the companies and innovators driving the next
wave of youth entertainment. Through practical case studies and commercial examples, delegates will
explore how emerging technologies, evolving audience behaviours and new business models are
transforming the way kids and family entertainment is created, financed, distributed and monetised.

Held immediately ahead of MIPCOM CANNES (12-15 October), MIPJUNIOR is expected to welcome
approximately 900 delegates from over 60 countries this October, which attracts more than 10,600
delegates from over 100 countries and remains the world's leading international marketplace for
entertainment content.

Further programme details and registration information can be found at mipjunior.com.

About MIPJUNIOR

MIPJUNIOR is the global accelerator for kids and family entertainment. Spanning preschool, kids,
tweens, teens and young adult audiences, it is where the next generation's entertainment begins.
Bringing together development, financing, monetisation and distribution in one marketplace, it connects
creators, studios and IP owners with buyers, commissioners, investors and partners to drive
international growth and unlock opportunities to reach young audiences wherever they engage. From
early-stage concepts to market-ready titles, MIPJUNIOR is where ideas originate, partnerships form,
and IP is built to travel across platforms, audiences and territories.

About MIPCOM CANNES

MIPCOM CANNES (12-15 October 2026) is the world's largest and most impactful market and gateway
to the international media and content business, bringing together studios, broadcasters, streaming
platforms, distributors, creators, brands, and Al and technology companies from over 100 countries
across an increasingly interconnected media landscape. It's where deals are made, partnerships take
shape, and new content reaches global audiences.

About RX FRANCE

RX is a global leader in events and exhibitions, leveraging industry expertise, data, and technology to
build businesses for individuals, communities, and organisations. With a presence in 25 countries
across 42 industry sectors, RX hosts approximately 350 events annually. RX is committed to creating
an inclusive work environment for all our people. RX empowers businesses to thrive by leveraging
data-driven insights and digital solutions. RX is part of RELX, a global provider of information-based
analytics and decision tools for professional and business customers. For more information, visit
www.rxglobal.com.

RX France creates high level, world-class and market leader meeting places, covering 15 industry
sectors, including MIPIM, MAPIC, Batimat, Pollutec, EquipHotel, SITL, IFTM, Big Data & Al Paris,
MIPCOM, Paris Photo, Maison&Objet*... and many more. RX France’s events take place in France,
Hong Kong, Italy and Mexico. For more information, visit www.rxglobal.fr

*Organised by Safi, a subsidiary of RX France and Ateliers d'Art de France
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